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And as the standard-bearer for 
the region’s business community, 
E-REP launched a new monthly 
event in February of this year 
called A.M. Connect. The event 
intentionally brings awareness to 
the often behind-the-scenes work 
happening in our region. It’s your 
opportunity to know more about 
the greatest economic producers, 
the big work of our public and 
private partners to make our 
community an excellent place 
to live, and a look at what’s on 
the horizon for the Evansville 
Region.

For the second year in a row, 
the Southwest Indiana Small 
Business Development Center (SW Indiana SBDC), hosted 
by E-REP, was recognized as the highest performing center in 
the state. The SW Indiana SBDC assisted 494 clients last year, 
including 45 new business starts. 

Our team continues to work to advance the region’s strategic 
vision (Talent 2025) with lead roles in achieving the plan’s 
population growth, wage growth and employment growth goals. 
We are the voice to market our region’s strengths to businesses 
and talent looking for a great location to operate a business, to 
live, and to thrive.

Leadership changes, blending teams and cultures, developing 
new communication tools such as our website and operating 
systems is the usual work of a newly created organization. 
We’re pretty proud of our team — your professional partners. 
These accomplishments were completed all while continuing to 
support the interests of our members and investors as well as the 
economic growth and prosperity goals of the Evansville Region.
#elooksgoodonyou

CEO Letter

One year. April 1 marked the one-year anniversary of E-REP. 
One year since three legacy organizations came together to 
form the Evansville Regional Economic Partnership (E-REP). 

While many pursue a merger or organizational realignment in 
response to challenges, we did so in recognition of, and pursuit 
of, heightened opportunity. We’re still a work in progress. But we 
do have a lot to be proud of in our first year.  

Much of our first year was invested in responding successfully 
to Gov. Eric Holcomb’s May 2021 announcement to commit 
$500 million in strategic regional investments in quality of place 
and talent attraction. Leading the charge, the Evansville Region 
responded to the READI announcement by organizing a steering 
committee to guide the structure of a regional plan to achieve 
our vision to be the talent and economic region of choice in the 
Midwest. The steering committee met first in June to discuss 
and prioritize hundreds of perspectives and ideas to clarify our 
plan. In addition to the steering committee, community visioning 
sessions, public input, and participation from business and 
educational leaders also played a crucial role in developing the 
region’s shared vision to accelerate both economic and population 
growth.

In partnership with the Southwest Indiana Regional Development 
Authority (SWIRDA), E-REP submitted its regional development 
plan in September and celebrated a $50 million win for the 
Region in December. 

But that’s not all we accomplished…
In September E-REP launched a highly requested and much-
needed Newcomers’ Guide; a tool to help our region compete and 
win in the war for talent. Available digitally and as a printable 
version, the guide covers living, learning, dining, arts and culture, 
experiences and more, all found in the Evansville Region.

In October E-REP, alongside community partners, published 
a Diversity, Equity & Inclusion (DEI) Toolkit for employers, 
available on our website. If you’ve followed our initiatives 
this year, you know we placed an intentional emphasis on 
DEI through a series of events where best practices on how 
to implement and improve DEI in the workplace were shared. 
The DEI Toolkit rounds out our shared journey of advancing 
economic inclusion and encourages businesses of all sizes to 
take the first steps in implementing a DEI strategy for their 
organization or advance an existing one.

TARA BARNEY 
CEO, E-REP

1 Year Strong 
E-REP Celebrates With a Year Full of Wins

The Signature Investors 

are the voice of business  

in the Evansville Region.   

This select group of 

Evansville Regional 

Economic Partnership 

(E-REP) Stakeholders 

guides E-REP’s mission 

and priorities, its affiliates 

and its lines of work. It 

drives the region’s greatest 

opportunities for progress 

and addresses significant 

community challenges.  

Above all, this leadership 

investment affords E-REP 

the capacity to employ 

and retain a high-quality 

staff to execute the work 

of the organization and to 

ensure that it has sufficient 

resources to provide 

leadership for the region’s 

greatest opportunities.

THANK YOU!

Signature 
    Circle

TARA BARNEY 
CEO, E-REP @evvregion

#elooksgoodonyou
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STRATEGY

BY ASHLEY RIESTER
Evansville Regional Economic Partnership

Pictured Left to Right: Grant Glackman, Julie Folz, Dominic Poggi, Wendy Neal and Doug Claybourn - the Southwest Indiana SBDC team.
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Meet the SW Indiana SBDC  
Award Winning Team

The Southwest Indiana Small Business Development Center 
(SBDC) is no stranger to success. The advisor team consists of 
three part-time experts: Doug Claybourn, Julie Folz and Grant 

Glackman. Don’t let the size of their team fool you, they may be 
small, and part-time, but they are mighty! 

Doug Claybourn works primarily in Vanderburgh County but also 
provides service to the counties of Knox, Gibson, Pike, Posey, 
Warrick, Spencer and Perry. He obtained his BS in Communications 
from the University of Southern Indiana and is a graduate of the 
University of Colorado School of Bank Marketing. He has over 29 
years of banking experience in the areas of branch management, 
mortgage and commercial lending, private banking, and wealth 
management.

Julie Folz works with clients to evaluate business ideas, develop 
marketing and social media plans, and create growth strategies. She 

worked over 30 years in engineering, marketing and sales at Bristol-
Myers Squibb and Mead Johnson Nutrition, and has extensive people, 
project and process management experience. Julie has an engineering 
degree from Purdue University.

Grant Glackman is a recently retired partner from BKD, LLP. He was 
a tax partner in the firm for 28 years and served as industry director 
for WealthPlan services for the East Region of BKD. In addition to 
being a Certified Public Accountant, he was also a Certified Financial 
Planner and was involved in estate and succession planning for closely 
held businesses. Prior to Olive, LLP’s merger with BKD, he was the 
partner responsible for business valuations. He’s been a frequent guest 
speaker for various local and state organizations on tax and planning 
issues and also presented at several BKD national tax seminars.

Rounding out this rock star team is the Regional Director, Dominic 
Poggi, and the Office Administrator, Wendy Neal. Dom recently joined 

the SBDC after his time as a Disaster Program Manager for the 
American Red Cross. His years of experience in marketing, sales 
and startups give him the preparedness to lead this talented team. 
Wendy is the friendly voice that you’ll hear when you call the 
SBDC. With 30+ years of customer service, financial knowledge 
and operational experience, she is eager to connect you to the 
advisor that is right for you.

Recently, the team traveled to Indianapolis for a statewide 
conference where they racked up several awards for 2021:

• Highest Performing Center for 2020 & 2021 
• 5 Million Dollar Club – Doug Claybourn 
• 7 Million Dollar Club – Grant Glackman
• Most Capital Infusion Part-Time – Grant Glackman
• Most Jobs Created Part Time – Doug Claybourn 
• Most Long-Term Clients – Julie Folz
Impressive, right? 

The Southwest Indiana SBDC is the go-to source for starting, 
growing, financing, innovating or transitioning your business. 
The trophy case speaks for itself! But what you may not know 
is that roughly half of their clients are existing businesses! On 
top of their start-up expertise, they are also equipped to help 
existing businesses with marketing, strategic planning and loan 
applications. All of this at no cost!

The boundless value that this record-breaking team offers is 
accentuated by the enthusiasm and passion that they bring to each 
client that they serve. Doug, Grant and Julie are cheerleaders with 
a passion for people. 

Ready to pursue your dreams? Call 812-425-7232 or email 
southwest@isbdc.org to set up an appointment with the SBDC 
rock stars today!

REGISTER TODAY AT WWW.EVANSVILLEREGION.COM

SBDC CLIENTS SAY IT BEST:

Julie Folz with the SBDC has been so 
helpful! Any time I have a question, 
she takes time to be there and make 
sure I have the answers."

"
Doug Claybourn was professional and 
eager to help and assist me even after 
business hours. He is truly an asset to 
the business platform."

"

mailto:southwest@isbdc.org
https://members.evansvilleregion.com/events/Details/fba-after-hours-how-i-built-this-614915?sourceTypeId=Hub
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The Evansville region is currently preparing its evaluation and award process. What we know: 

Step 1 - Evaluation: Regions are preparing their individual process for awarding READI funding within their region. A requirement of the 
READI Regional Development plan was to identify and define how the region will evaluate projects for funding. The evaluation criteria in the 
plan (pages 112-115) is still relevant and can be found here. Informed by the plan, the Regional Development Authority (RDA) will finalize 

Let's welcome Bar Louie as a 
new member of the Evansville 
Regional Economic Partnership. 
Bar Louie is located at 7700 
Eagle Crest Blvd. in Evansville 
and can be reached by 
calling 812-213-6838 or email 
coswald@barlouie.com. Visit 
them online at www.barlouie.
com. Read on as operating 
partner Chase Oswald tells us 
about Bar Louie.

Tell us about Bar Louie and the 
services you offer. 
We are a full-service bar and gastropub 
serving chef-inspired food, craft 
cocktails, wine and microbrews. We 
offer a full variety of private party 
options with three unique private 
settings. Our offers also include mobile 
bar/bartending services, full catering 
and delivery.  

What inspired you to invest 
your time and resources in this 
business? 
I have always had a love for the 
hospitality business. Several members 
of my family have owned and operated 
restaurants, so it is something I have 
known from a young age. This being 
locally owned by my family is an 
extension of that. 

What career advice would you 
give the younger generation 
interested in this type of work? 
You need to drop the “time-clock” 
mentality right from the start. When 
owning or operating any business it is 
a full-time job and the work is never 
done. In our business, we are open 7 
days a week and 364 day a year (not 
open on Christmas), so you must expect 
to work some odd hours and weekends!

In your opinion, what are three 
ingredients for success? 
Lead by example, be hands on with 
all aspects of the business and over 
communicate. 

What has been one of your 
toughest challenges? 
There are several day-to-day challenges 
in the restaurant business which is no 
different from any other business. Our 
toughest challenge has undoubtedly 
been over the last two years with 
the pandemic. We shut down for 
two months and once we reopened 
it took almost a year to get back in 
full operation. Staffing, sourcing and 
building sales have been a struggle for 
everyone during this time, and we are 
no exception. 

Why is the Evansville Region 
a great place to operate a 
business?
Evansville is a great community and 
wonderful place to operate a business. 
It is big enough to get a regional draw 
of out-of-town guests but also small 
enough to still have a very local feel. 
Evansville also provides a large supply 
of resources to help with mostly any 
aspect of our business. 

What do you like most about 
the community in which you 
live? 
People here love their community, and 
it shows. There is a since of pride in the 
work that is done throughout the city. It 
only continues to grow and have more 
to offer. We pride ourselves in providing 
great food, service and a place for the 
community to unwind and have a great 
time.

New Member Profile
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The Evansville Regional Economic Partnership (E-REP), in its role supporting the Southwest Indiana Regional Development Authority 
(RDA), received state guidance to aid in determining what is needed for a project or program to move forward with a READI award 
while complying with federal funding guidelines. Though the American Rescue Plan Act (ARPA) was identified as the funding source 

when the READI program was created, the exact compliance required was not known until the U.S. Department of Treasury released the final 
rules in January. 

The newly released pre-submission checklist allows regions to understand what project or program compliance is needed for the overall 
READI initiative. The expectation is that projects or programs selected to move forward after a regional evaluation will be able to meet the 
guidelines outlined in the submission checklist.

READI Evaluation Criteria  
and Checklist

Indiana Economic Development Corporation (IEDC) releases pre-submission checklist to 
help regions prepare for Regional Economic + Acceleration Development Initiative  

(READI) project and program awards

READI UPDATE and announce final evaluation 
criteria, along with the timeline 
and official process for this 
first step in the early part of the 
second quarter. The RDA does 
not anticipate procurement will 
be required until a project or 
program is selected for Step 2. 
E-REP as the regional economic 
and community development 
organization will continue to 
support projects and programs 
not aligned with READI.

Step 2 - Collaboration 
and Review: Selected 
projects and programs from 
Step 1 will work alongside 
the IEDC, Ernst & Young 
(E&Y) and E-REP on behalf 
of the RDA to complete the 
pre-submission checklist. 
Procurement will be required, 
and resources will be available 
to aid the project or program 
in procurement completion. 
The IEDC and E&Y will 
determine the appropriate ARPA 
expenditure category. 

Step 3 - Approval and 
Submission: If the selected 
project or program appears to 
strongly align with the goals 
of the region’s community 
vision (Talent 2025), READI 
goals and ARPA compliance, 
the application will go before 
the RDA board for vote. If 
endorsed by majority vote, the 
application will be submitted 
via a grant management tool for 
final approval by the IEDC with 
support from E&Y.

Step 4 - Award and 
Ongoing Compliance: 
Approved projects or programs 
will be required to complete 
ongoing reporting. Funds must 
be obligated by December 2024 
and expended by December 
2026. 

E-REP and RDA will provide 
updates with relevant 
information as it becomes 
available via the READI page at 
evansvilleregion.com. 

mailto:coswald%40barlouie.com?subject=
http://www.barlouie.com
http://www.barlouie.com
https://home.treasury.gov/system/files/136/SLFRF-Final-Rule.pdf
https://home.treasury.gov/system/files/136/SLFRF-Final-Rule.pdf
https://www.evansvilleregion.com/readi/readi-project-pre-submission-checklist/
https://www.evansvilleregion.com/readi-program/
http://evansvilleregion.com
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Studies have shown greater diversity in the workplace enables 
innovation, creativity and employee satisfaction as well as 
increased revenue. A recent study from Great Place to Work 

looking at S&P 500 companies found those that doubled down 
on diversity and inclusion during and after the 2009 recession 
experienced a 14% gain, outperforming their less-inclusive peers 
by four times.
 In addition to the bottom line, successful DEI initiatives 
help to increase overall employee satisfaction, engagement 
and workplace belonging. During this time when human 
understanding and connection seem to be in short supply, 
mentoring can be a vital component of an impactful DEI strategy.

BENEFITS OF MENTORING
Underrepresented employees can face challenges in the workplace 
when it comes to inclusion and career progression. Mentoring can 
provide opportunities for skill development and networking that 
can minimize some of these challenges as employees make their 
way into leadership positions or new responsibilities within an 
organization.
 Unlike other tactics companies have used to improve diversity, 
mentoring is proven to make a difference. One 2016 study 
in the American Sociological Review found that mentoring, 
in comparison to other corporate tactics (such as mandatory 
diversity training, grievance systems or job tests), increased 
minority representation among managers in the workplace 
anywhere from 9% to 24% percent.

MENTORSHIP PROGRAMS THAT 
CAN BOOST DEI
When deciding which type of mentorship best suits your 
organization, it’s best to align with the overall objectives for 
DEI within your company. Once objectives are clear, various 
mentoring formats can aid your initiative.

Reverse Mentoring
Reverse mentoring partners older, more-experienced employees 
with younger, less-experienced newcomers. The younger 
employee serves as the mentor, providing senior members of the 
organization with information on the latest business technologies, 
candid input on the state of inclusion within departments, and 
fresh insight on employee experiences within the company.

Career Mentoring
This traditional one-on-one format focuses on career development 
and advancement as part of a robust DEI strategy. It shows 

BUSINESS SIGNATURE CIRCLE PARTNER DEIB:DIVERSITY • EQUITY 
INCLUSION • BELONGING4 WAYS 

MENTORING  
Can Empower  
Your Diversity and 
Inclusion Initiatives

organizational investment in employees early on and can 
illuminate their path to advancement within the organization, 
identifying opportunities for stretch assignments, promotion and 
increased pay. It’s important to be thoughtful about how these 
programs are structured to ensure good representation in mentees 
and mentors when it comes to diversity. Otherwise, it can become 
another workplace program that feels exclusionary.

Buddy Program
A buddy program, where a new hire is paired with a seasoned 
employee to informally share knowledge, is an effective way to 
increase new hire retention. It is important for underrepresented 
employees to feel a sense of belonging and connection to 
the organization early on, especially if those connections are 
virtual. This type of mentoring program can cultivate workplace 
relationships and increase engagement while speeding time to 
productivity and getting underrepresented employees acclimated 
to the company’s culture.

Mentoring Circles
A mentoring circle is a peer-to-peer format that enables 
employees to find co-workers who have different backgrounds 
than themselves and share experiences as a group to gain better 
understanding of interactions within the organization. Many 
organizations enable this format through employee resource 
groups (ERGs) or other support groups that can gather people 
based on shared identities to build community and networking 
within those underrepresented groups. Mentoring circles are great 
ways to remove barriers, confront bias and build more empathetic 
relationships across an organization.

Now is the time to double down on efforts to make real change 
in the modern workplace for a more inclusive and productive 
workforce.
_____________________________________________________

By: Amanda Schnieders, www.td.org 
www.td.org/insights/4-ways-mentoring-can-empower-your-diversity-
and-inclusion-initiatives

ASCENSION INTERNATIONALLY RECOGNIZED 
FOR ENVIRONMENTAL EFFORTS

Ascension was recently recognized with two 2021 Climate 
Champion awards from Health Care Without Harm, an 
international organization that works to transform health care 
worldwide to reduce the industry’s carbon footprint.

This year, Ascension received the “Climate Resilience – Gold” 
award for preparing for the impacts of extreme weather and the 
shifting burden of disease; and the “Climate Leadership – Gold” 
award for educating associates and communities while promoting 
policies to protect public health from climate change.

“We are humbled by this global recognition and grateful to 
be making a difference by protecting the future health of our 
communities, our environment and all of God’s creation,” said 
Craig Cordola, MBA, MHA, FACHE, Executive Vice President 
and Chief Operating Officer.

Ascension was a founding member of the Health Care Climate 
Council in 2014 with a commitment to the Health Care Climate 
Challenge. The challenge has grown to include more than 330 
institutions representing the interests of over 28,000 hospitals and 
health centers from more than 40 countries.

OUR VISION FOR SUSTAINABILITY
Ascension recently made a public commitment to achieve net zero 
carbon emissions and zero waste by 2040. This commitment will 
establish Ascension as a leader in sustainability as we encourage 
other health care organizations to join us. These three pillars will 
guide our work:

Net Zero Places focuses on carbon sources associated with 
physical environments. This pillar considers the carbon footprint 
and operational efficiency of facilities as well as sustainable 
transportation.

Responsible Supply Chain focuses on the flow of goods from 
their procurement all the way through their disposition after use — 
encompassing sustainable sourcing, product usage management, 
recycling and waste management.  

Healthy Communities focuses on the relationship between 
sustainability and social determinants of health, linking this back to 
Ascension’s Mission to sustain and improve the health of individuals 
and communities the ministry is privileged to serve.

LEARN MORE ABOUT OUR 
ENVIRONMENTAL EFFORTS:
FY21 Environmental Impact and Sustainability Annual Report: This 
report details Ascension’s work toward its environmental goals by 
2040 as well as describes the progress we’ve made this past fiscal 
year.

Health Progress Story: Craig Cordola, Executive Vice President and 
Chief Operating Officer, penned the following article for Catholic 
Health Association’s magazine, Health Progress, that details our 
environmental efforts.
https://www.ascension.org/News/News-Articles/2022/02/08/19/37/
Ascension-internationally-recognized-for-environmental-efforts

http://www.td.org/insights/4-ways-mentoring-can-empower-your-diversity-and-inclusion-initiatives
http://www.td.org/insights/4-ways-mentoring-can-empower-your-diversity-and-inclusion-initiatives
https://documents.ascension.org/communications/FY21%20Environmental%20Impact%20Report%20Final.pdf
https://www.chausa.org/publications/health-progress/article/fall-2021/environmental-impact-and-sustainability-when-the-important-becomes-the-urgent
https://www.ascension.org/News/News-Articles/2022/02/08/19/37/Ascension-internationally-recognized-f
https://www.ascension.org/News/News-Articles/2022/02/08/19/37/Ascension-internationally-recognized-f
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A.M. CONNECTA.M. CONNECT
BUSINESS • COMMUNITY • EDUCATION • NETWORKING

TITLE SPONSOR: REGISTER NOW! 
812-423-2020
evansvilleregion.com/events

A.M. Connect is your monthly insight on assets and initiatives contributing to the 
economic vitality of our region. E-REP business leaders and community connectors are 
invited to take a deeper dive into opportunities, challenges and trends impacting the 
future growth of our region. Coffee and pastries will be served.
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SPECIAL GUESTS:

MAY 12  |  7:30 - 8:30 AM  | BALLY’S

APRIL 14  |  7:30 - 8:30 AM  | BALLY’S

SPECIAL GUEST:

RIDEOUT
PUBLIC AFFAIRS

Sally Rideout will give  
us the lowdown on the  
2022 LEGISLATIVE SESSION  
for our region and state.
Join in for public policy updates straight from the 
Statehouse. Sally Rideout with Rideout Public Affairs 
will lead a legislative wrap-up discussion with our local 
delegation.  

With more consumers heading online to search for 
products and services, it’s more important than ever to 
have an eye-catching, user-friendly website that helps 

attract new customers, build brand awareness and generate 
sales.
 Upgrading your website to the latest design and 
functionality can help you improve the customer experience, 
attract visitors and enhance your online presence. However, 
it can be challenging to know where to start with so many 
options available and so many conflicting tips and tricks out 
there.
 Before diving into a few tips to help you out, the first thing 
you need to do is determine if your website needs an upgrade 
to begin with.

Does your website really need an upgrade?
Currently, over 1.9 billion active websites are competing for 
consumer attention. To stay competitive, you must continually 
invest in website optimization and design to ensure you’re 
providing a unique experience that stands out from the 
competition.
 The most important thing to consider when deciding if your 
website needs an upgrade is whether it’s currently creating 
a positive experience for your visitors. If you’re seeing a 
significant amount of traffic but few conversions or sales, it 
may be time to take a closer look at what’s happening on your 
website.                
 If your website is having trouble converting visitors into 
customers, it’s likely your current design and functionality are 
preventing the intended experience. 

To determine if you should invest in upgrading 
your website, ask yourself the following 
questions:                 

•	 Has your website or its information 
become outdated?

•	 Has it become difficult to use?
•	 Do visitors frequently experience bugs and technical 

errors?
•	 Are you missing out on sales because visitors aren't 

finding what they're looking for?

5 tips for upgrading  
your website to drive sales

By Better Business Bureau

If the answer to any of these questions is yes, it’s likely your 
website needs an upgrade.
5 tips for upgrading your website to drive sales
Whether you have an established brand or you’re just starting, 
you need to think of your website as an investment. The right 
website can help you attract and convert customers, build brand 
awareness, increase revenue and achieve important business 
goals. However, to reap the benefits, it’s essential to ensure 
your website is user-friendly, optimized and provides a positive 
experience for your visitors.
Here are five tips for upgrading your website to drive sales:

1. Evaluate your competitor’s websites
Before you start diving into the actual upgrading process, 
one of the most beneficial things you can do is conduct 
a competitor analysis of your competition, including 
evaluating their websites to see what›s working and what isn›t.
Your competitors are a great source of information when it comes 
to understanding how you can improve your website. As you 
evaluate their websites, you can identify areas where you can 
enhance the experience of your visitors and increase conversions.
For example, you can look at what your competitors are offering, 
how they’re presenting it, and how they’re marketing themselves 
to determine if there are any opportunities to improve your 
messaging or presentation.

2. Update/Add new multimedia elements
When it comes to enhancing your website’s conversion rate and 
sales potential, one of the most important things you can do is 
update and add new multimedia elements. The right combination 
of high-quality images, videos and text is not only critical for 
providing a positive experience for your visitors but also for 
increasing your website’s usability and conversion rate.     
 
3. Simplify design and navigation
One of the most popular website design trends is the focus on 
simplicity. By simplifying your design, you can improve the 
user experience for your visitors and make it easier for them to 
find the information they’re looking for.
 When it comes to navigation, you want to avoid 

BBB Business Tip, con't. on page 12

Join us to learn about all things 
Downtown Evansville with  
Josh Armstrong,  
President of the Downtown EID  
and  
Candace Chapman,  
Executive Director of Downtown 
Development!

BBB® BUSINESS TIP

mailto:https://members.evansvilleregion.com/events?subject=
https://www.internetlivestats.com/total-number-of-websites/
https://www.internetlivestats.com/total-number-of-websites/
http://Better Business Bureau
https://www.bbb.org/article/business/24836-bbb-business-tip-how-to-implement-a-competitor-analysis
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Let's welcome New Tunes Promotions as a new 
member of the Evansville Regional Economic 
Partnership. New Tunes Promotions' service 
area includes Vanderburgh, Warrick, Gibson 
and Posey Counties and can be reached 
by calling 812-664-4020 or email hello@
newtunespromotions.com. Read on as owner 
Sabrina Newton tells us about New Tunes 
Promotions.

Tell us about New Tunes Promotions and the 
services you offer. 
New Tunes Promotions is a digital marketing company 
that helps businesses, nonprofits and creators with email 
marketing. From onboarding to writing content to email 
strategy, New Tunes Promotions helps build the customer 
base and audiences for business owners.

What inspired you to invest your time and 
resources in this business? 
Helping market the Southwest Indiana Region as the 
Strategic Communications and Marketing Manager for the 
Economic Development Coalition of Southwest Indiana, 
I utilized a marketing platform called Constant Contact.  
I later became a Certified Partner of Constant Contact 
and now help businesses bring value to their customers, 
constituents and fans through this diverse marketing tool 
that I’ve personally been a fan of for many years. It brings 
great satisfaction knowing that you’ve helped a business or 
entrepreneur with a piece of their business strategy.

What career advice would you give the younger 
generation interested in this type of work? 
Strive to do your best and become a life-long learner. Be a 
constant investor in your personal development – it brings 
about a great ROI! The more skills and experiences you 
have in your professional tool belt, the better. 

New Member Profile
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In your opinion, what are three ingredients for 
success? 
Perseverance, wise counsel and life-long learning. 

What has been one of your toughest challenges? 
Helping businesses understand that they cannot exist simply 
on social media alone. We’ve seen major changes in platforms 
over the past two years that a business owner has no control 
over. All businesses are relationship businesses. And you need 
to own your own email list….period.

Why is the Evansville Region a great place to 
operate a business?
The Evansville Region (or Indiana’s Great Southwest) is a 
place of great opportunity. Many resources are available, some 
at no or low cost to help you get started. Many are right here at 
E-REP! This community is a giving community: of resources, 
time and talent. You just have to ask.  

What do you like most about the community in 
which you live? 
I’ll say it again, this community is a very giving community.  
Its abundance in opportunities to succeed is only 
overshadowed by the work ethic of the region. Opportunities 
exist for companies to grow and enrich the lives of its citizens 
and residents.  

Is there anything else you would like to share? 
New Tunes Promotions would love to help your business, 
nonprofit or creative venture succeed through email marketing.  
Please contact us today at hello@newtunespromotions.com or 
call 812-664-4020 to set up a discovery call. 

overwhelming your visitors with too many options. Studies 
show that approximately 94% of consumers want a website to be 
simple to navigate. By removing any unnecessary elements and 
functions, you can increase the conversion rate for your primary 
calls-to-action and improve your visitor experience.   

4. Add a simple-to-use chatbot to your site 
for easy, quick customer service
One of the best ways to provide a positive experience for your 
visitors is to offer quick and easy customer service. There are 
several ways you can accomplish this, including adding a simple-
to-use chatbot to your site.            
 This allows you to quickly respond to visitors’ questions 
and concerns without them having to navigate away from 
your primary landing page. It also provides you with another 
opportunity to build a relationship with your visitors and show 
them that you care about their experience.

5. Optimize for SEO
Finally, when looking for search engines, the most critical aspect 
is to optimize your content (including text, images and videos). 
This means ensuring that your website provides visitors with 
valuable content relevant to their search query and that is also 
optimized for their primary buyer persona. By optimizing your 

content for search engines, you can increase the volume of 
organic search traffic to your website and improve your 
SEO rankings.

Consider BBB accreditation to help drive 
more sales
Upgrading your website is a critical step in increasing your online 
sales. There are several different elements you can focus on when 
it comes to improving your website, but it’s not the only thing 
you can do to drive more sales.
 With BBB accreditation, you can demonstrate that you meet 
several high-quality business standards, including the ability to 
provide a positive experience for your visitors. Not only does this 
help to build your brand, but it also provides your visitors with 
another reason to choose your business over your competitors.

Ready to see what a BBB accreditation can do for you? Then apply for 
accreditation today!
For even more great tips and tricks to help your brand stand out, make 
sure to check out the BizHQ!
For more information or to review this article and hyperlinked 
references in full, visit: https://www.bbb.org/article/business/26697-bbb-
business-tip-5-tips-for-upgrading-your-website-to-drive-sales

BBB of Southern Piedmont and Western N.C. contributed this article.

BBB Business Tip, con't. from page 10

SABRINA NEWTON 
OWNER, NEW TUNES PROMOTIONS

https://www.bbb.org/Evansville 
mailto:hello%40newtunespromotions.com?subject=
mailto:hello%40newtunespromotions.com?subject=
mailto:hello%40newtunespromotions.com?subject=
https://smallbiztrends.com/2019/01/easy-website-navigation-is-important.html
https://smallbiztrends.com/2019/01/easy-website-navigation-is-important.html
https://www.bbb.org/article/business/26296-bbb-business-tip-10-small-business-trends-for-2022
https://www.bbb.org/article/business/26296-bbb-business-tip-10-small-business-trends-for-2022
https://www.bbb.org/get-accredited
https://www.bbb.org/get-accredited
https://www.bbb.org/bizhq
https://www.bbb.org/article/business/26697-bbb-business-tip-5-tips-for-upgrading-your-website-to-drive-sales
https://www.bbb.org/article/business/26697-bbb-business-tip-5-tips-for-upgrading-your-website-to-drive-sales
https://www.bbb.org/local-bbb/bbb-of-southern-piedmont-and-western-nc
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Financial-services firm Edward Jones has 
announced the celebration of its Centennial, 
marking a century of transformative growth 

and the positive impact it has made for its clients, 
colleagues, communities and society. This year and 
beyond, Edward Jones’ more than 50,000 colleagues 
will join in activities that celebrate this monumental 
milestone and set the stage for the continued growth 
of the firm’s impact in the next 100 years. 
 Throughout 2022, Edward Jones will celebrate 
its Centennial across the communities it serves 
throughout North America, with virtual and in-person 
events, connections to philanthropic and community 
efforts, and much more. 
 “Since Edward D. Jones Sr. opened the doors of 
our firm 100 years ago, our focus has been helping 
people connect to their own purpose and achieve 
things in their lives they might not have known were 
possible,” said Edward Jones Managing Partner 
Penny Pennington, the sixth leader in the firm’s 
history. “We are committed to providing guidance and tools to 
millions of families in North America, that raise their confidence in 
achieving greater possibility in their lives. We are looking forward to 
the impact we can make on society – one person, one colleague, one 
community at a time – as we partner together and begin our next 100 
years.” 
 Having achieved tremendous growth and impact over the past 
century, including increasing its branch office footprint by 1,400% 
since 1986, Edward Jones remains dedicated to continuing its 
extraordinary level of serving individual investors and business 
owners in a human-centered and complete way – helping clients 
put their purpose into action and achieve financially what is most 
important to them and their families. 
 During the Centennial celebration, the firm will initiate volunteer 
activities to achieve impact in the areas of partnering for lasting 
financial strength, promoting healthier futures and advancing 
inclusive growth. It will also expand on its efforts to foster economic 
inclusion in the communities it serves, actively collaborating with 
organizations to make meaningful progress that enables every 
community to thrive. 

 On January 27, the firm kicked off its Centennial with a 
virtual event for all associates and retirees across North America. 
Pennington served as keynote for the event and was joined by several 
colleagues throughout the firm for remarks. 
 Just in time to commemorate this milestone, Edward Jones’ 
storied history of building deep personal relationships with clients to 
make a difference in their lives is told in a new book, The Business 
of America Is Business by authors Robert L. Shook and Carrie 
Coolidge. 
 This book spans more than 500 years of American history and 
the role the business world has played in our nation’s development. 
Edward Jones is one of a small handful of iconic U.S. companies the 
authors selected for such an extensive profile. 
 To learn more, visit centennial.EdwardJones.com. 
 
Edward Jones, a Fortune 500 company headquartered in St. Louis, provides 
financial services in the U.S. and, through its affiliate, in Canada. Every aspect of 
the firm’s business, from the investments its financial advisors offer to the location 
of branch offices, caters to individual investors and businesses. The firm’s nearly 
19,000 financial advisors serve more than 7 million clients with a total of $1.8 
trillion in assets under care. Visit edwardjones.com or the recruiting website at 
careers.edwardjones.com. Member SIPC.

Edward Jones Celebrates  
Centennial Anniversary  

Continued Commitment to Making a Positive Impact for Clients,  
Colleagues and Communities
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During the pandemic, your child may not have had access to high-quality early education. Indiana’s 
new Build, Learn, Grow scholarship fund helps families connect to the care and education children need.

You shouldn’t have to choose between returning to work or caring for your family. 
Go online to see if you qualify for Build, Learn, Grow support.

Indiana is making high-quality early 
learning and education opportunities 
for children from birth to age 12 more 

convenient and accessible.

Act soon to help cover  
the costs of summer education  

and care.

BuildLearnGrow.org

When families are working and kids are learning, Indiana’s future is brighter.

COVER UP TO 80% OF THE COST
OF CARE FOR CHILDREN UP TO AGE 12.

Working families can get up to 80% of costs covered for early care,
summer care and before and after school care.

• 2 Morrows Heating and  
 Cooling,  LLC
• Aaron Enterprises, Inc.
• ACE Extrusion
• Adaptive Hospice
• Aerotek
• American Structurepoint
• Amy Higgs State Farm
• BCS (Business   
 Communications   
 Solutions)
• Benefits Solutions Group
• Berkshire Hathaway   
 Indiana Realty
• Bethel Manor
• Brizius & Embry,   
 Optometry
• Charles Schwab   
 Independent Branch
• Charter Communications
• Clark Dietz, Inc.
• Connections Deaf   
 Centers
• Crane Credit Union -   
 Poseyville - Headquarters
• CTG Advisory Group
• Custom Sign &   
 Engineering, Inc.
• Dermatology Associates  
 of Indy
• Diamond Valley Federal  
 Credit Union
• E & B Paving, INC/Union 
 Asphalt Paving   
 Contractor
• EI Sports & Apparel
• Evansville Goodwill   
 Industries, Inc.
• Fairfield Inn By Marriott - 
 West
• Family First Companion  
 Care
• Field & Main Bank 
• Fluor
• For Evansville
• G R Freeman Heating &  
 Air Conditioning
• Golden Living Center -  
 Brentwood
• imi, Irving Materials Inc.
• Indiana Farm Bureau -  
 Brian Cooper Agency
• Indiana Farm Bureau   
 Insurance - Dusty Wilhite  
 Agency

• International Facility   

 Management Association
• JA Benefits, LLC
• Jackson Kelly PLLC
• Keller Schroeder &   
 Associates, Inc.
• Kings Great Buys Plus
• Kitch & Schreiber, Inc.
• KLH Designs
• Lampion Center, Inc.
• Lang Company
• Lasting Order
• Legal Shield
• Lucas Oil Center 1
• MPW Industrial Services
• Optimum Wellness   
 Pharmacy
• Phi Mu Alpha Sinfonia   
 Fraternity
• Prime Foods
• ProCare HealthSpot, LLC
• Progressive Health   
 Rehabilitation
• R2B2 Industries  
 (DBA Pipeconx)
• Rapid Manufacturing   
 Improvement Consulting,  
 LLC (DBA Robinson   
 Consulting Solutions,   
 LLC)
• Reference Services, Inc.
• Remax Midwest   
 Revolution Real Estate
• Riverbend Nursing &   
 Rehabilitation
• Simms Painting Co., Inc.
• Smile on Down   
 Syndrome
• St. Vincent Early   
 Learning Center
• Staples, Inc.
• Sterling Industrial
• Summit Real Estate   
 Services
• Taco John's - St Joe
• Tequila's Mexican   
 Restaurant
• Thrifty Car Care Center
• Tri-State Fire Protection
• Troyer Foods
• Vandco Associates, LLC
• Wayne's Appliance
• WEOA Radio
• WEVV-CBS 44 FOX44
• Wise Staffing Group
• Working Distributors, Inc.
• ZenBusiness

FEBRUARY 2022 

ALPHA MEDIA PRODUCTION 
PO Box 5705, Evansville, IN 47708 
Christina Cissell (812) 893-6618 
sales@myalphasolution.com 
www.myalphamediasolution.com 

BENCHMARK FAMILY SERVICES  
5401 Vogel RD., Suite 140, Evansville, IN 47715 
Jessica Mix (812) 360-4782  
jessica.mix@benchmarkfs.org  
www.benchmarkfamilyservices.org  

EDWARD JONES – CLARK STANFILL  
12251 HWY 41 N Ste. B, Evansville, IN 47725  
Clark Stanfill (812) 626-9696 
clark.stanfill@edwardjones.com  
www.edwardjones.com/us-en/financial-advisor/ 
clark-stanfill  

KOORSEN FIRE & SECURITY  
4725 Hitch Peters Rd., Evansville, IN 47711  
Shantel Edwards (812) 423-2116  
shantel.edwards@koorsen.com  
www.koorsen.com  

THOUGHTFIRE  
318 Main St., Ste. 101, Evansville, IN 47708  
Omar Atia (812) 214-1066 
adminsn@thoughtfirehub.com  
www.thoughtfirehub.com  

WARRICK HUMANE SOCIETY  
5722 Vann Road Newburgh, IN 47630  
Lindsey Hagedorn (812) 858-1132  
WarrickHS@gmail.com  
www.warrickhumanesociety.org  

WISE STAFFING GROUP  
3323 N. Green River Rd., Evansville, IN 47715  
Jennifer McDaniel (812) 602-3500  
evansville@wisestaffinggroup.com  
www.wisestaffinggroup.com  

ZERO CARB LYFE  
318 Main St., Ste. 101, Evansville, IN 47708 
Leslie Hawkings (812) 214-1084  
info@zerocarblyfe.com  
www.zerocarblyfe.com  

ZILIS  
9707 Denzer Rd., Evansville, IN 47720  
Mary Ellen Ziliak (812) 454-8313  
meziliak@gmail.com  
www.zilis.com 

MEMBER RENEWALS 
FEBRUARY 2022 SIGNATURE CIRCLE PARTNER                       STRATEGY

NEW MEMBERS
Old National Announces  

$8.3B Community Benefits Agreement  
to Strengthen Small Businesses and  

Minority and Underserved Communities

Old National Bancorp announced in February a $8.3 billion 
Community Growth Plan (“Plan”) that builds on its long-
standing commitment to support historically underserved and 

economically disadvantaged individuals, families and communities 
throughout its footprint. The Plan was developed in collaboration 
with the National Community Reinvestment Coalition (NCRC) 
and its members and is subject to the closing of the First Midwest 
merger.
 The Plan includes nearly $5 billion in community lending and 
affordable housing commitments to underserved and low-to-
moderate income (LMI) borrowers and another $3.3 billion in 
community development initiatives and philanthropic programs in 
LMI and majority-minority neighborhoods over a five-year period. 
These investments include communities already served by Old 
National, as well as communities it will serve after completion of the 
merger with First Midwest.
 “At Old National and First Midwest, engaging with, supporting 
and strengthening our communities is not only a strategic priority, 
it’s woven into the fabric of our cultural DNA,” said Old National 
Chairman and CEO Jim Ryan. “We recognize the important role 
that our banks play in helping to shape a better financial future, and 
we are proud to partner with NCRC to build on our strong legacy of 
service and make a lasting impact on the hundreds of communities 
we serve today, as well as in the future.
 Upon closing of the Old National and First Midwest merger, 
the combined company will create one of the largest banks 
headquartered in the Midwest, with more than $45 billion of total 
assets, $34 billion of assets under management, a presence in six 
of the largest Midwestern MSAs, strong commercial banking 
capabilities, a robust retail footprint and a significant wealth 
platform.
 “We appreciate the leadership and commitment of Old National 
— and that of Jim Ryan in particular — to collaborate with us and 
our members to create this impactful community agreement,” said 
Jesse Van Tol, President and CEO of NCRC. “With this agreement, 
Old National makes significant commitments to increase investments 
in homeownership. small businesses and community development 
projects like affordable housing and alternative energy in low- and 
moderate-income communities and neighborhoods of color where 
these banks operate.”
 The Plan addresses key areas of need identified after input from 
the NCRC and its member organizations, as well as its ongoing 
conversations with community partners, team members and clients.
Mortgage Lending: Old National is committing to providing 
approximately $2 billion of loans to promote increased home 
ownership and home improvement for low-to-moderate income 

households, particularly black and Hispanic borrowers and those 
located in majority-minority communities. Old National is also 
expanding the availability of several of its existing innovative 
and specialized products to reduce inequities in homeownership, 
including its proprietary affordable residential program, federal and 
state government-sponsored credit programs and down payment 
assistance programs.
Small Business Lending: Old National and First Midwest are both 
recognized leaders in small business lending. In 2020, Old National 
originated $576 million and First Midwest originated $627 million 
in CRA-eligible loans to small businesses and farms. As part of 
the community development plan, Old National is committing 
more than $3 billion of loans to businesses with annual revenues 
of $1 million or less and to small businesses located within low to 
moderate income areas. The bank is also committed to establishing 
and/or expanding strategic relationships with other local community 
and financial organizations to increase access to capital to small 
businesses, including those in rural or agricultural areas.
Community Development Lending and Investments: Old 
National has a strong track record of providing capital to support 
projects that rehabilitate historic buildings, provide affordable 
housing, invest in low-income communities and generate alternative 
energy. Its plan includes a commitment of more than $3 billion in 
loans and investments focused on these important areas.
Philanthropic and Loan Subsidy Programs: Old National 
is building upon its strong level of philanthropic support for 
communities it serves by providing approximately $24 million in 
funds over five years to organizations and for causes that provide 
community benefits as defined under the Community Reinvestment 
Act. In addition, Old National is establishing a loan subsidy fund of 
$2.5 million to assist borrowers in qualifying for residential loans. 
 Old National has also committed to working with the NCRC and 
other local community groups to identify additional opportunities 
to support the financially disadvantaged and communities of color, 
including through its supplier diversity and apprenticeship programs, 
as well as its talent acquisition and retention efforts.
 Added Mr. Ryan, “We have a longstanding belief that we are only 
as strong as the communities we serve. We would like to thank Jesse 
Van Tol, the team at NCRC and its members for their partnership in 
creating a Community Growth Plan that will make significant and 
impactful contributions to LMI and underserved communities in our 
combined markets.”

https://www.oldnational.com/about/news-center/2022/02/04/old-
national-announces-$8.3b-community-benefits-agreement-to-strengthen-
small-businesses-and-minority-and-underserved-communities

http://www.myalphamediasolution.com/
http://www.benchmarkfamilyservices.org
https://www.edwardjones.com/us-en/financial-advisor/clark-stanfill
https://www.edwardjones.com/us-en/financial-advisor/clark-stanfill
http://www.koorsen.com
http://www.thoughtfirehub.com
http://www.warrickhumanesociety.org
http://www.wisestaffinggroup.com
http://www.zerocarblyfe.com
http://www.zilis.com
https://www.oldnational.com/about/news-center/2022/02/04/old-national-announces-$8.3b-community-bene
https://www.oldnational.com/about/news-center/2022/02/04/old-national-announces-$8.3b-community-bene
https://www.oldnational.com/about/news-center/2022/02/04/old-national-announces-$8.3b-community-bene


18   EVANSVILLE REGIONAL ECONOMIC PARTNERSHIP EVANSVILLE REGIONAL ECONOMIC PARTNERSHIP   19

HOMETOWN NUTRITION EVANSVILLE      
Hometown Nutrition Evansville celebrated a new location at 300 Main St. in Downtown Evansville. Hometown 
Nutrition Evansville is your one-stop shop for all your healthy drink desires! Contact them at (812) 484-8006 or 
facebook @hometownnutritionevansville.

PLANK NUTRITION BAR, LLC  
Plank Nutrition Bar, LLC celebrated a grand opening with a ribbon-cutting at 111 S. Green River Rd., Ste. H in 
Evansville. Plank Nutrition Bar offers great products and service sessions with licensed nutrition/health and 
life coaches. There is also a service shake station where you can enjoy a protein shake, smoothie or wonderful 
beverage of greens and immunity boost. Contact them at (812) 228-9146 or online at www.planknutritionbar.com.

PATRIOT ENGINEERING AND  
ENVIRONMENTAL, INC. 
Patriot Engineering and Environmental, Inc. 
celebrated a 25 year anniversary with a ribbon-
cutting at 601 E. Sycamore St. in Evansville. Patriot 
Engineering is an environmental, geotechnical and 
construction materials engineering firm servicing 
the Evansville area since 1997. They provide 
consulting services for public and private sector 
entities, developers, community institutions, primary 
and secondary education, health care and industry. 
Contact them at (317) 716-3218 or online at  
www.patrioteng.com.

BENCHMARK FAMILY SERVICES 
Benchmark Family Services celebrated a grand 
opening with a ribbon-cutting at 5401 Vogel 
Rd., Ste. 140 in Evansville. Benchmark Family 
Services is a non-profit therapeutic foster care 
agency. They cater to Indiana's most vulnerable, 
underserved youth through licensing therapeutic 
foster homes and providing ongoing support to 
the families and their placements. Contact them 
at (812) 360-4782 or online at  
www.benchmarkfamilyservices.org.

EMERALD DESIGN 
Emerald Design celebrated a grand opening of their new location with a ribbon-cutting at 425 Main St. 
Ste. 12 in Evansville. Emerald Design specializes in garden style florals and sustainable floristry, using local 
flowers when available. Their new shop will offer flowers, plants and botanical themed gifts. Contact them 
at (812) 568-4460 or online at www.emeraldevv.com.

MILESTONES

https://www.facebook.com/hometownnutritionevansville
http://www.planknutritionbar.com
http://www.patrioteng.com
http://www.benchmarkfamilyservices.org
http://www.emeraldevv.com
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New Member Profile

Let's welcome Office Pride of Evansville Tri-State 
Area as a new member of the Evansville Regional 
Economic Partnership. Office Pride is located 
at 318 Main St., Ste. 101 in Evansville and can 
be reached by calling (618) 240-0817 or email 
markworstell@officepride.com. Read on as owner 
Mark Worstell tells us about Office Pride.

Tell us about Office Pride and the services you 
offer.
Office Pride has been in business for over 19 years and has 
been locally servicing customers for 3 years and is rapidly 
growing. We offer routine janitorial services in a professional 
and consistent manner to an array of commercial businesses, 
ranging from business offices to medical facilities to industrial 
facilities, small to large. In addition to the routine janitorial 
maintenance, we also offer a multitude of other services 
such as carpet cleaning, stripping and waxing floors, post 
construction cleans, pressure washing, etc.

What inspired you to invest your time and 
resources in this business?
Office Pride has a great track record and is continually 
growing nationwide. It wins awards and accolades yearly 
for customer service and retention. It is a faith-based 
organization, which matches up to my values.

What career advice would you give the younger 
generation interested in this type of work?
It is a great way to earn supplemental income or for someone 
going to college. The company was founded by the CEO, who 
had to come up with a business project for one of his classes 
at Ball State University. He was cleaning offices while going 
to school, so he created this business plan and it has grown 
from there. I would advise the younger generation that a hard 
work ethic and personality will get them far in life no matter 
what career they puruse.

In your opinion, what are three ingredients for 
success?
Hard work ethic, honesty/integrity, and perseverance with a 
servant’s attitude 

What has been one of your toughest challenges?
In starting up a business, one wears all of the hats, from OPs 
manger to sales to accounting to HR. It is very hard to juggle 
all the positions until the organization is up and running fully.

Why is the Evansville region a great place to 
operate a business?
The Evansville area has many businesses that operate in a very 
large geographical area and those businesses have great people 
working with them. I am thankful to be part of that and to help 
provide services to them in making the Evansville Region a 
great place to operate a business and call home.

What do you like most about the community in 
which you live?
I have lived in many different areas while serving in the 
Marine Corps and in my opinion the Evansville region has 
a unique culture where we still have the “hometown feel.”  I 
love going to the local sports events and watching the Otters 
or the Thunderbolts games and visiting with people there. 
The cultural events are always something else that I love and 
encourage others to attend whether it is doing the chicken 
dance at the Volksfest or eating an empanada from the 
Hispanic festival, Evansville has it all in the “hometown Feel.”

Is there anything else you would like to share?
We are an official Veteran Owned Indiana Business.
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MARK WORSTELL 
OWNER, OFFICE PRIDE OF  
EVANSVILLE TRI-STATE AREA

Free Earth Day celebration at  
Howell Wetlands
Each year, Wesselman Woods (WW) celebrates the planet with 
a community event. In 2022, we are taking the party to Howell 
Wetlands (HW) on Friday, April 22, and Saturday, April 23, from 
10 a.m. to 2 p.m. each day. HW is located at 1400 S. Tekoppel 
Ave. in Evansville.
 This free event will include educational activities, guided 
hikes, animal encounters and special community guests 
including:
• Cooperative Invasive Species Management Areas (CISMA)
• Evansville Vanderburgh Public Library (Friday-only)
• Girl Scouts
• International Crane Foundation
• Purdue Extension
• Seton Harvest
• Sixth and Zero (Friday-only)
• Southwestern Indiana Master Gardner Association (SWIMGA)
• Urban Seeds
• Local photographer and arthropod enthusiast Kevin Weiner
• Storyteller, Susan Fowler (Friday-only)
Local food trucks will also be in attendance, including:
• Chino Taco
• Kona Ice (Friday-only)
• Travelin’ Tom’s Coffee (Friday-only)
 HW is the largest urban wetlands in Indiana, one of only 
five urban wetlands parks in the state. HW features 35 acres of 
marshland, bald cypress slough, oxbow lake, lowland hardwood 
forest and upland meadow. This wide variety of habitats makes 
HW an excellent location for a variety of wildlife. You’re invited 
to explore over 2 miles of hiking trails, wooden walkways and 
bridges with us during Earth Day.
 If you have any questions about the event, please contact our 
Director of Environmental Education, Kailene Goldsberry, at 812-
479-0771 or via email, kailene@wesselmanwoods.org.

COMMUNITY VISIONARY PARTNER

Celebrate Earth Day  
at Howell Wetlands and Mesker Park Zoo

Party for the Planet -  
Spring Into Action
Mesker Park Zoo & Botanic Garden will be partying for the 
planet to honor and celebrate our rich, beautiful planet and the 
diversity of life that calls it home. This added experience is free 
with general admission and free for members!
 The party will host many fun and engaging activities that will 
highlight our theme “Spring into Action!” There will be a lot 
to see and do, including activity stations, animal encounters, 
keeper chats, entertainment, animal feedings, community vendors 
and mascots, art contest entries on display, and more. We will 
help families “spring into action” to save our species and planet 
through simple, meaningful daily actions!
 General Admission Tickets: https://8994a.blackbaudhosting.
com/8994a/page.aspx?pid=213&tab=2&txobjid=f4b7e5d5-5cec-
4ce6-95b7-39a506894197
Earth Day Art Contest: Spring into action! Express yourself for 
Earth Day in this unique art contest! Create a work of art with 
recyclable elements that demonstrates your individual perspective 
of our Earth and its plants, animals, water, soil, sky or people. 
How do you see your Earth? Entries will be on display at the 
Party for the Planet! Get details at https://meskerparkzoo.com/
event/party-for-the-planet-2.
Earth Day Fundraiser: Sledgehammer Printing has partnered 
with Mesker Park Zoo & Botanic Garden for an Earth Day 
Fundraiser. Choose from “Love ya momma” or “Let’s leaf the 
world a better place” designs! Tees and hoodies available in adult 
and youth sizes. $7 per item sold will be donated back to the zoo 
in support of our mission. You can have your order shipped prior 
to Party for the Planet (at Mesker Park Zoo & Botanic Garden) or 
you can pick your order up on April 23 at the event! 
 The zoo's online tee shop honoring Earth Day and sponsored 
by Sledgehammer Printing in support of Party for the Planet is 
just a click away at https://stores.inksoft.com/mesker_park_zoo_
botanical_garde/shop/home

mailto:kailene%40wesselmanwoods.org?subject=
https://8994a.blackbaudhosting.com/8994a/page.aspx?pid=213&tab=2&txobjid=f4b7e5d5-5cec-4ce6-95b7-39a506894197
https://8994a.blackbaudhosting.com/8994a/page.aspx?pid=213&tab=2&txobjid=f4b7e5d5-5cec-4ce6-95b7-39a506894197
https://8994a.blackbaudhosting.com/8994a/page.aspx?pid=213&tab=2&txobjid=f4b7e5d5-5cec-4ce6-95b7-39a506894197
https://meskerparkzoo.com/event/party-for-the-planet-2/ 
https://meskerparkzoo.com/event/party-for-the-planet-2/ 
https://stores.inksoft.com/mesker_park_zoo_botanical_garde/shop/home
https://stores.inksoft.com/mesker_park_zoo_botanical_garde/shop/home
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newsmakers PRESENTED BY:

DANIEL MARLOW 
Daniel Marlow joined Schultheis Insurance 
in the Commercial Insurance Department 
as a Commercial Lines Producer / Agent. In 
the role, he will provide a risk assessment 
of clients’ commercial insurance needs and 
find the correct company to provide the 
coverages. Marlow previously was with 
K&K Insurance Group, a sports, leisure and 

entertainment insurance company in Fort Wayne, IN. There, he 
handled medium to large commercial property claims, including 
catastrophic losses. He holds a Bacherlor’s Degree in Insurance 
and Risk Management from Indiana State University.

MARK S. 
SAMILA

G. MICHAEL 
SCHOPMEYER

PATRICK C. 
THOMAS

NICHOLAS J. 
GOLDING

OLIVIA G. 
ROBINSON

STEVEN M. 
THEISING

KAHN, DEES, DONOVAN & KAHN LLP 
Six attorneys from Kahn, Dees, Donovan & Kahn, LLP, were 
named as 2022 Indiana Super Lawyers by Thomson Reuters 
publishers. Indiana Super Lawyers represent the top 5% of 
attorneys in the state, chosen by peer nominations and evaluations 
combined with independent research.

Partners Mark S. Samila and G. Michael Schopmeyer were 
named Indiana Super Lawyers in the practice area of Business 
and Corporate Law. Schopmeyer has earned inclusion on the list 
for seven consecutive years, and 10 times since 2004.

Partners Steven M. Theising and Patrick C. Thomas, and 
Associates Nicholas J. Golding and Olivia G. Robinson were 
named 2022 Indiana Rising Stars. Theising was recognized in 
the practice area of Business and Corporate Law. Thomas was 
recognized in Civil Litigation Defense. Golding and Robinson 
were recognized for Employment and Labor.

TERRY 
FARMER

LAURA SCOTT

BETH BURGER DAVID R. 
ROBINSON JR.

LINDSAY 
SCHMITT 

ANDREW 
OZETE

FARMER SCOTT OZETE ROBINSON & SCHMITT LLP 
Six attorneys from Farmer Scott Ozete Robinson & Schmitt LLP 
were selected as 2022 Indiana Super Lawyers and Rising Stars.

Terry Farmer, with more than 30 years of law firm management 
experience, acts as general counsel to clients in the banking, 
telecommunication, manufacturing, construction, and theme 
park industries. He was selected a Super Lawyer in Business 
Litigation.

Laura Scott works with bankers and financial services 
professionals in the complexities of commercial loan transactions. 
She was selected a Super Lawyer in Banking.

Andrew Ozete’s practice is centered on advertising businesses, 
banking, and creditor’s rights, including bankruptcy. He was 
selected a Super Lawyer in Bankruptcy.

Beth Burger concentrates her practice in estate planning, elder 
law, tax reduction planning, asset protection planning, special 
needs planning for disabled or elderly individuals, and charitable 
giving. She was selected a Super Lawyer in Estate Planning and 
Probate.

David R. Robinson Jr. was selected as a Rising Star in Business 
/ Corporate. He advises businesses in connection with start-up and 
entity selection issues, preparation of corporate records, business 
acquisitions and sales, real estate transactions, contract review 
and negotiations, and shareholder agreements.

Lindsay Schmitt was selected a Rising Star in Estate Planning 
and Probate. She works with individuals and families to create 
estate plans including wills, trusts, durable general powers of 
attorney, and advance health care directives.

CHANTELLE SPARKS 
Indiana Members Credit Union promoted 
Chantelle Sparks to Vice President Human 
Resources. Sparks has been with IMCU 
for 29 years and began her career in 
1993 as a Teller. She served in Member 
Services and Employee Development and 
was promoted to Employee Training and 
Development Manager in 2007. Sparks then 

transitioned to Human Resources and was promoted to Assistant 
Vice President of Human Resources in 2014. She has been 
involved in several credit union mergers, computer and system 
conversions, and recruiting while the credit union has grown from 
13 to 33 branch locations and over 400 employees. Sparks is a 
graduate of Indianapolis Ben Davis High School and received 
her BS in Elementary Education from Ball State University. 
She is a member of SHRM, the Society for Human Resource 
Management. She resides in Bargersville, IN.

MATT LAINE 
Matt Laine joined the Hanft Agency as a 
licensed property and casualty agent, which 
designates him as an insurance producer with 
the capacity of helping explain insurance 
options to consumers in Indiana. Laine is an 
Air Force veteran.

JESSICA ENGEL 
Financial Advisor Jessica Engel of Edward 
Jones in Newburgh achieved the professional 
designation of Chartered Retirement 
Planning Counselor. She successfully 
completed the Chartered Retirement 
Planning Counselor Professional Education 
Program from the Denver-based College for 
Financial Planning by passing a final exam 

and signing a code of ethics and disclosure firm. Study topics 
included principles of retirement planning, sources of retirement 
income, employer sponsored plans, deferred compensation plans, 
plan distributions, investment strategies during retirement, and 
planning for incapacity, disability, and long-term care.

UNIVERSITY OF EVANSVILLE 
The University of Evansville made four recent hires:

KAREN 
ESKRIDGE

MIKE 
AVERETT

TOMA 
MALLETT

TONYA 
ALBRIGHT 

Karen Eskridge joined UE as a Senior 
Graphic Designer.

Mike Averett joined UE as Executive 
Director, Facilities Management and 
Planning.

Toma Mallett joined UE as International 
Admissions Counselor.

Tonya Albright joined UE as 
Administrative Assistant for the School of 
Engineering & Computer Science.

HAFER 
Hafer, a full-service design firm headquartered in Evansville but 
with offices in Indiana, Illinois, Ohio and Kentucky, promoted 
two team members to its leadership team:

JOHN MANN 
John Mann, a Project Manager for Hafer, 
was promoted to an Associate of the 
firm. Mann has a Bachelor of Science in 
Architectural Engineering from Tennessee 
State University. He joined Hafer six years 
ago after spending much of his career at 
firms in St. Louis, MO, and Jackson, TN. 
His concentration is with Hafer’s health care 
design team.

JARUS JONES 
Jarus Jones also was promoted to Associate 
of the firm. Jones joined Hafer through 
the acquisition of hmb Architects in 2021. 
With a degree in Architectural Studies from 
Southern Illinois University in Carbondale, 
he has worked in the industry for nearly two 
decades.

MEREDITH DIXON  
Meredith Dixon joined Right to Life of 
Southwest Indiana as its newly created 
Events/Volunteer Coordinator. Formerly with 
Habitat for Humanity, Dixon will direct and 
oversee the many events that Right to Life 
hosts and participates in during the year, 
including 40 Days for Life, March for Life, 
and the largest Right to Life Banquet in the 
United States. 



24   EVANSVILLE REGIONAL ECONOMIC PARTNERSHIP

Angie McGee and Robert Carr are new 
agents in the Evansville Downtown office.  
McGee was previously a Subway franchise 
owner for over 20 years and has a strong 
background in retail. Carr's background is in 
diesel technology and he has joined the team 
of Carr and Company with his sister Darlene 
Carr.

Laila Rayes-Schafer has returned to the 
Eagle Crest office as a new agent on the Ellis-
Schafer Team. Laila was previously in global marketing with 
Lifescan, Inc. and brings experience in product marketing and 
contract negotiations.

Richard Drake has joined the F.C. Tucker Emge team in the 
Jasper office. Drake is a graduate of Vincennes University with a 
degree in law enforcement and was an Orange County, IN police 
officer for 18 years.

To feature your new hires or promotions in the next 
digital newsletter, email a short description and 

photo to: news@evvregion.com
#StrongerTogether
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ROB HENSON 
Ascension St. Vincent Evansville Foundation 
introduced Rob Henson as Director of 
Foundation Development. During a 21-year 
career, Henson has managed more than 
100 capital campaigns and has helped start 
more than 40 planned giving programs. 
Locally, he was part of a team that helped 
raise initial funds for the downtown campus 

of the IU Medical School and the consortium that expanded 
medical residency programs in our region. He also led Ivy Tech’s 
most successful regional campaign. For the last six years, he has 
served on the Philanthropy Services team at Old National Wealth 
Management, where he managed endowments and provided 
fundraising counsel to clients across Old National’s footprint. 
Henson is a Certified Fund Raising Executive and has a master’s 
degree in theological studies. He and his wife Lena have a 
blended family of eight children.

MADDI MAIKRANZ 
Ronald McDonald House Charities of the 
Ohio Valley welcomed Maddi Maikranz to 
its staff. Maikranz has more than five years 
of experience as a medical assistant, most 
recently with Ascension St. Vincent. She 
started with the charity as guest services and 
database manager. She is a graduate of Castle 
High School and Indiana State University, 

where she earned a degree in Health Services Management.

ANDREA MEDCALF 
Andrea Medcalf is now a Senior Associate 
II. Medcalf provides audit and consulting 
services to clients in a variety of industries, 
including manufacturing & distribution, 
retail, and not-for-profit organizations. She 
also provides audit services for employee 
benefit plans. She is a 2017 magna cum laude 
graduate of University of Southern Indiana 
with a Bachelor of Science in Accounting. 

CRAIG WILMES 
Craig Wilmes is also now a Senior Associate 
II. Wilmes provides tax services to clients in 
a variety of industries, including construction 
& real estate, manufacturing & distribution, 
and financial institutions. He is a 2017 
graduate of University of Southern Indiana 
with a Bachelor of Science in Accounting.  

WEICHERT REALTORS – THE SCHULZ GROUP 
Weichert Realtors -The Schulz Group announced that multiple 
agents from its brokerage were honored by the national franchise 
organization, Weichert Real Estate Affiliates, Inc., for their 
outstanding real estate performance in 2021. The following agents 
received recognition based on achieving specified production 
requirements in gross commission income or units closed over the 
past calendar year. 
Alex Berry (President’s Club - Gold) 
Craig Elliott (President’s Club - Gold) 
Jacy Gowen (Ambassador Club) 
James Melchiors (Ambassador Club

JULIO YUMPE 
Atlas World Group Inc. announced that 
Julio Yumpe was hired as Senior Director 
of Data Management. Prior to joining the 
Atlas® team, Yumpe served as the Manager 
of IT Architecture for a cloud-based loan 
solution company. Yumpe will develop 
and execute the Atlas World Group data 
strategy, including the business needs of the 

company’s 10 subsidiaries and stakeholders. He will lead a data 
team that ensures the security, privacy, integrity, and availability 
of data in operational, reporting and analytics data environments. 
Yumpe is responsible for the development and communication of 
key metrics and key performance indicators to consistently show 
the business value of the company’s data investments.  
 Yumpe joins Atlas with extensive experience in IT architecture 
and data processing. In his previous role as IT Architecture 
Manager for LenderDoor, he was responsible for leading design 
and development of a highly available and fault-tolerant web and 
mobile lending platform, involved in all stages from concept, 
development, testing and release. Yumpe earned his bachelor’s 
degree from Universidad Nacional De Ingeniería in Lima, Perú 
in 2005, and earned his MBA from the University of Illinois at 
Chicago in 2013.

BETHANY SWARTZENTRUBER 
Bethany Swartzentruber joined Slade Print 
as a Graphic Designer. After graduating from 
the University of Southern Indiana with a 
B.S. in Graphic Design and Illustration, she 
has continued to gain experience in graphic 
design, illustration, and social media strategy. 
Swartzentruber will collaborate with the 
design team on various creative projects.

JON WHITMAN 
Jon Whitman joined the team at Slade/
ProMark as a Graphic Designer in the Art 
Department. With over 9 years of experience 
in large-format and retail Graphic Design 
experience, he is excited to learn more 
about the world of apparel design.Whitman 
graduated from The University of Southern 
Indiana in 2008 with a B.S. in Graphic 

Design, and most recently spent 6 years as a Senior Visual 
Merchandising Designer for Shoe Carnival. He is also proud of 
his work with Keep Evansville Beautiful in bringing public art to 
the Evansville area, through the Highway 41 Gateway Mural he 
designed and painted in 2016.

DARREN WELLS 
Darren Wells, PE, BCEE, ENV SP joined 
Commonwealth Engineers Inc. as a Project 
Manager and as the Indianapolis North 
Engineering Office Manager. Wells has 26 
years of experience in consulting engineering 
as a project manager and engineer in the 
planning, design, bidding, permitting, 
construction, and operation phases of 

water resource infrastructure and treatment systems. He holds a 
bachelor’s degree in Civil Engineering from Purdue University. 
He is a registered professional engineer (PE) in Indiana, 
Kentucky, Ohio, Illinois, and Wisconsin; is a Board-Certified 
Environmental Engineer (BCEE) in Water Supply/Wastewater; 
and an Envision Sustainability Professional (ENV SP).

HOLLY CARTER 
University of Evansville President Christopher M. 
Pietruszkiewicz announced that Holly Carter, PhD, will be 
the new executive director and dean of Harlaxton College, the 
University’s study abroad center. She has been serving in an 
interim role as principal for the past two years. Harlaxton College 
is housed in a 200-room Victorian manor built in the 1850s and 
located in the countryside of Lincolnshire, England, near the town 
of Grantham. The first students to study abroad at the manor were 
welcomed in 1971, and over the last five decades, it has been a 
second home to thousands of students. Immersed in the culture of 
British life, students can spend a semester overseas completing 
both general education and program-specific courses while 
touring other popular European destinations. Harlaxton provides 
study abroad opportunities for UE students and for students at 
the University’s partner institutions across the nation. Carter 
will supervise both the academic services of Harlaxton College 
as well as its business operations. As the dean, she will join the 
UE academic affairs leadership team and will be responsible 
for Harlaxton’s curriculum, assessment, course scheduling, and 
ongoing partnerships with other universities. As the executive 
director, she will manage filming opportunities as well as 
bookings for weddings and conferences. Prior to taking on the 
role of interim principal, Carter served as the director of programs 
for Harlaxton College as well as the director of education abroad. 
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ANGIE MCGEE ROBERT 
CARR

LAILA RAYES-
SCHAFER

F.C. TUCKER EMGE REALTORS®  
F.C. Tucker Emge REALTORS® welcomes new agents:

RICHARD 
DRAKE

KAYLA KING 
Kayla King has been promoted to Digital 
Marketing Manager at Thrive Marketing 
Strategies. Kayla joined the Thrive team 
in January 2021 and has quickly grown 
in her role from learning to developing 
digital strategies for our clients. She is a 
graduate of USI with a bachelor's degree in 
marketing. Kayla is a natural creative, but 

she has a unique ability to connect the creative and the strategic 
to develop beautiful, results-focused campaigns. Kayla’s skills 
go well beyond digital tools from copywriting and professional 
photography to design and leadership. She cares about her clients, 
her community, and sharing the messages that can help make the 
world a better place. 

BKD CPAS AND ADVISORS 
BKD CPAs and Advisors made two promotions:

https://members.evansvilleregion.com/events
http://getwatch.com


HOW QUALITY OF PLACE IMPACTS  
ECONOMIC DEVELOPMENT 

HOW IS QUALITY OF PLACE 
CONNECTED TO TALENT ATTRACTION  
AND RETENTION? 
Quality of Place is essential in attracting and retaining 
talent for community economic growth, especially due to 
the unique remote work trends seen during COVID-19. The 
Project for Public Spaces determined four main areas that 
make up a great place: sociability, uses and activities, 
access and linkages, and comfort and image. 

A survey with over 1,000 business owners and community 
members from Colorado, Idaho, Montana, and Wyoming 
found that about 80% would sacrifice their salary for an 
ideal community. The survey also found that jobs follow 
people, with 70% of the respondents choosing their 
community first then creating their business, not vice versa. 
Approximately two thirds of young workers (ages 25 to 
34) with a college degree look for a job after choosing the 
community where they want to live. When considering where 
to live and work, current workers and future talent consider 
some of these factors:

• Amenities

• Blend of Work and Leisure

• Sense of Place

• Active Lifestyle

• Alternative Arts and Culture

• Environment 

• Diversity

• Creativity and Innovation

To build a robust and resilient economy, communities need to invest in Quality of Place. 
Current and future talent are prioritizing Quality of Place over employment opportunities. Communities that invest in Quality of 

Place see long-term benefits economically and at the individual and community level.

1

Source: Project for Public 
Spaces. (n.d.). What makes 
a great place.

How Quality of Place Impacts Economic Development

photo courtesy of  Downtown Evansville
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Barriers to economic success exist across multiple 
dimensions, one being community context, such as the 
public and private assets in a given community. High 
economic activity and rich social networks lead to wealthier 
families and assets that are valued at a higher rate. The 
community context can either lift or depress families’ 
wealth, income, and savings. Historical and present 
structural drivers such as redlining, racial segregation, 
discriminatory planning, and de-investment in communities 
of color have led to inequitable economic barriers. Effective 
placemaking creates a bridge across opportunity gaps due 
to race and income. 

By closing the opportunity gap, the Gross Domestic Product 
for the United States could be four to six percent higher by 
2028. 

HOW HAVE EMPLOYERS ADAPTED THEIR 
RELOCATION AND EXPANSION PLANS TO 
ATTRACT TALENT? 
To create a more sustainable workforce, local businesses 
and community leaders are becoming more focused on 
developing, retaining, and attracting talent. Over 90% of 
executives indicated the availability of a skilled labor force is 
the most important consideration when identifying a location 
for their business. During COVID-19, current workers and 
future talent could choose to work remotely, allowing them 
not to be tied to a specific place anymore. About 40% of U.S. 
businesses have permanently closed their office space since 
March 2020, with the top reason being that employees want 
to keep working remotely (69%). In addition, the remote work 
option has allowed future talent to select places that have 
a higher quality of life. Not surprisingly, quality of life is 
an important consideration for companies as they consider 
location, relocation, or expansion.

QUALITY OF LIFE IS A TOP PRIORITY FOR COMPANIES AS THEY  
CONSIDER WHERE TO LOCATE THEIR SITES AND FACILITIES

1. Availability of skilled labor 91.4% 92.3% (2)

2. Highway accessibility 88.7% 92.4% (1)

3. Energy availability 85.3% 79.5% (7)

4. Quality of life 84.8% 82.2% (4)

5. Labor costs 84.2% 87.1% (3)

6. Occupancy or construction costs 80.6% 80.3% (5)

7. Corporate tax rate 80.0% 79.7% (6)

8. Tax exemptions 78.6% 75.0% (8)

9. State and local incentives 77.2% 70.2% (14)

10. Inbound/outbound shipping costs 76.8% 69.8% (15)

RANKING

2020 2019 (previous ranking)Site Selection Factors

Source: Area Development, 35th Annual Corporate Survey.
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Quality of Place allows individuals to feel more connected 
to their local community. Those who identify with their 
community are more likely to continue living and working 
within that community, meaning employers retain their 
existing talent pool. This stable population also encourages 
more local economic investment. According to a Pew 
Research Study, family and personal relationships were 
cited as the top indication for overall quality of life. For 
those under 30 (ages 18 to 29), friends, occupation and 
career, education and learning, and hobbies and recreation 
were mentioned when asked about how they determine 
meaning in their lives while older individuals (65+) were 
more likely to cite health and retirement. Beyond family 
and personal relationships, the survey highlighted that 
individuals’ surroundings have a crucial role in defining 
their life. In the United States, 14% of individuals 
mentioned either society, places, or institutions when 
describing what gives them purpose.  

THOSE UNDER 30 ARE OFTEN MORE  
LIKELY TO FIND MEANING IN FRIENDS,  
JOBS, EDUCATION, AND HOBBIES THAN  
OLDER PEOPLE
Topics associated with ages 16-29:

Friends & 
Community

Occupation & 
Career

Education & 
Learning

Hobbies & 
Recreation

Topics associated with ages 65+:

Health Retirement

Communities that invest in Quality of Place 
often see benefits such as attracting high-quality talent, 
population growth, employment growth, and expanding 
the tax base. Quality of Place improves individuals’ overall 
health, happiness, and well-being. According to the U.S. 
Surgeon General, seven vital conditions shape individuals’ 
outcomes, which are related to Quality of Place: 

1. Basic needs for health and safety

2. Meaningful work and wealth

3. Humane housing, such as safe structures; affordable 
costs; diverse neighborhoods; and proximity to work, 
school, and recreation 

4. Reliable transportation

5. Healthy environment and green spaces, and protections 
from such threats as heat and wind

6. Life-long learning

7. Conveying a sense of inclusion and the power to 
influence the policies and  
practices that shape the world

Businesses are strongly interested in communities that 
invest in improving the quality of life for their residents. 
Research has shown that there is a strong connection 
between happiness and income. Previous research has 
indicated that overall happiness plateaus when making 
$75,000 annually; however a recent study by Matthew A. 
Killingsworth, reported this is not the case. Instead, overall 
happiness steadily increases way past $75,000. Individuals 
who make beyond $75,000 say their day-to-day lives are 
better than those who make less. Communities that invest 
in the economy can help improve overall annual income, 
improving daily well-being. Communities that have seen 
economic growth over time also have seen overall happiness 
in their residents. Happier employees and families lead to 
more skilled, productive, wealthy, and financially stable 
residents who can participate more in the local economy.

Source: Pew Research Center. (2021). What makes life meaningful? Views from 17 
advanced economies.
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WHO HAS SEEN THE BENEFITS OF 
INVESTING IN QUALITY OF PLACE WITHIN 
THEIR COMMUNITY? 
The majority of millennials and baby boomers (68%) 
indicated the best way to improve the local community’s 
economy is to make cities, small towns, and rural areas 
more desirable places to live. About the same percentage 
of millennials and baby boomers (65%) communicated that 
investing in schools, transportation, and walkable areas is 
more critical in helping economic growth than bringing in 
big companies to the community. 

• The economic benefits of investing in placemaking 
are significant. Communities have seen the following 
benefits from investing in Quality of Place:  
The Millennium Park’s Cloud Gate (“The Bean”) in 
Chicago, Illinois, is an excellent example of how a public 
art installation attracts tourists and local community  
members, resulting in more revenue for the city. Chicago 
invested roughly $500 million in the project and 
generated over $2.6 billion just from visitor spending 
and $1.4 billion in value to the adjacent real estate ten 
years after completion. This example highlights how 
investments in placemaking can increase real estate  
values, occupancy rates, tourism and create more jobs 
for a community. 

• Minneapolis saw more than $750 million in economic 
returns from transforming an abandoned railroad 
corridor into a Midtown Greenway, allowing residents to 
connect to other city neighborhoods by biking or walking. 

• In 2017, the New York State governor  
announced a $500 million economic  
development initiative to improve the  
quality of life for residents in western New York. 
The investment focused on connecting different 
neighborhoods by expanding the rail services. 

• Broken Arrow, Oklahoma, enhanced the streetscape to 
include wider sidewalks, mid-block crossings, planters, 
and outdoor dining. This project attracted more than $10 
million in private investments and doubled tax revenues.

These are some examples of how states and local 
communities have utilized placemaking to enhance economic 
development. Some opportunities for local placemaking 
investments are listed in the Greater Evansville READI 
Project Assessment, such as a Regional Trails Strategy and 
Riverfront Initiative. To attract high-wage, high-growth 
industries, communities must offer high-quality amenities to 
attract the talent needed to grow a community. 

This case paper was written by Transform Consulting Group and commissioned and 
funded by the Welborn Baptist Foundation.
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INNOVATION POINTE 
318 Main Street 
Suite 400
Evansville, IN 47708

812-423-2020 
evansvilleregion.com

@evvregion

#elooksgoodonyou

FLIGHTS
OF GOLF!2

MAY 16 | 10:30 AM - 6 PM 
EVANSVILLE COUNTRY CLUB

Join us for a golf outing with top business leaders,  
community members, clients and their guests!  

The Evansville Regional Economic Partnership's annual golf outing is a fun and  
casual way to connect and network with top decision-makers in the community.
Stick around after tournament play for the “19th Hole” awards reception where  

door prizes, food, drinks, and entertainment will be provided.
REGISTER YOUR TEAM TODAY @ EVANSVILLEREGION.COM/EVENTS

https://members.evansvilleregion.com/events/Details/2022-e-rep-open-golf-outing-614048?sourceTypeId=Hub

